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Talk :

An important moment of meeting

Tap :

Smart appeals with a single tap

Boom :
Personal branding is complete IN3”



Ccompany
INtroduction




Company Introduction

Design-Customizing with Al + PR with NFC = Only one profile card

NG

Company name:
IN3" (IN 3 Seconds)

Slogan:
TALKI'TAPI BOOMI

Founded.:
March 25, 2024

Now:

- Business registration in progress (Naver Smart Store)
- Attracting real customers and making sales

- Strengthened expertise with coaching

from the Startup Support Center

- Regular feedback from a recruiter mentor (The PR)



Company Introduction

Design-Customizing with Al + PR with NFC = Only one profile card

inthreesec 24 @ asgn?  Faer O

HAlE 90

iy T
IN3”
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@ docs.google.com/forms/d/e/1FAIpQLSdOKnZP_21bLil4935XsFEFSsMWOrZ4x9DqcWzRz1_5GT...
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https://www.youtube.com/@IN

Designing customizable cards with Al IN3" social media channels


https://www.instagram.com/inthreesec/
https://www.youtube.com/@IN3SEC3

Company Status

Try to scale gradually to attract customers

‘I felt it was an incredibly effective tool
in the age of self-PRI"
- Customer Kim -

‘I think | expressed my life values
perfectly with the slogan!”
- Customer Choi -

‘I think the design that
| wanted came out. It was amazing!”
- Customer Y0oO -

"The design sense and technical design
are so excellent”
- Customer Jung -

» Complete the creation and delivery of profile cards for a total of 20 people
» We have now attracted up to 30 customers



Define Problem

How have you been using your business cards?

Pain Point

@ Limitations of physical sharing when you run out of
business cards or leave them at home

@ Problems that can't be fixed when you change
departments or emails

3 Memory problems when you've exchanged business cards
with multiple people and can't remember who was who by
name alone

(4 Problems with usage management, where it's difficult to
know where and how many business cards were distributed.

» It is a card that can eliminate these pain points with just one profile card.



Solution

The profile card for IN3" is different.

Al Customizing

- Generative Al tools can help you create colorful designs
- Utilize ChatGPT, Midjourny, Stable Diffusion, etc.

- Experienced in utilizing generative Al across the team

- We has its own GPTs

NFC

<> N N - Tagging via NFC sticker on the front of the card

SIuE ot Saolol. - Insert text, URLs, social medig, files, contacts,
N\ or anything else you like

- Compatible with all Galaxy and iPhone devices

(NFC activation required for Galaxy)

%




Product




Product Basics

Profile cards, not business cards anymore.

Gen-Al based
o Visual Thinking Image
Personalized visual thinking images

combined with customer information
and Gen-Ai customization technology

ofo|C|ojejHpRiz = &M IMIHI—S—%% b

\ One Shot Slogan

A one-shot slogan that effectively
represents the customer's identity

» Gen-Al based personalizing visual thinking image, expressing the customer's identity
One-shot slogan, smartphone tag, profile card including NFC chip for immediate access



Product Basics

Profile cards, not business cards anymore.

NFC Chips Mounted

AMolA -
T N\ NFC chip with one smartphone tag that allows
customers to access the web pages they want
(portfolio, business plan, proposal, etc.)
Mobile
Birth
Insta
Email

» Powertful self-PR tools to help customers effectively self-PR
through their profile cards in less than three seconds to determine first impressions



Prototype Process

This is how the profile card was created.

AlO -|
A1TI
_:’-':.I ::"'_ -Er ovun Chi Sin-Min-Seo
O
AN
Sin-Min-Seo
M D10-2925-0106
Ideal Type 240| B AlE
H|20| & 2ot Fl Mobile Mobile
Birth Birth
Insta Insta
Email Email

» IN3"s profile card has been completed after a total of three stages of prototyping
and usability evaluation to be reborn as a more effective self-PR tool.



Testing Process

This is how the profile card was created. AN COMPUTER WTERACTION 8

"Evaluating the usability of physical consumer products" by Fiona T.
Gillan and Deborah A. Bias
"Product Experience" by Hendrik N. J. Schifferstein and Paul Hekkert

5:02

{  @docs.google.com

IN3" T2 LIFIE AIEM
LIt AE2X|

» As a result of reflecting various feedbacks through the process JIE B ASS RIS HlTsE 1) *
of writing a guestionnaire based on various papers and : MR A1k 27 IPRA
introductions, running around and communicating directly

with customers, today's powerful profile card has been created.




Testing Process

This is how the profile card was created.

A

» As a result of reflecting various feedbacks through the process
of writing a questionnaire based on various papers and
introductions, running around and communicating directly
with customers, today's powerful profile card has been created.

HuE

HUMAN COMPUTER INTERACTION ZHE

"Evaluating the usability of physical consumer products" by Fiona T.

Gillan and Deborah A. Bias

"Product Experience" by Hendrik N. J. Schifferstein and Paul Hekkert

et X}7| 2702t H|wels
AREst X7 | 2707t X2 |PRO| O




Service Flowchart

Providing Information Production of the product
Customer A\ IN3" AN Customer

Making
Slogans Using
GPTs

Google IN3" Profile

ey Print a Attach ano
Form IEESale Card

Response Mid-Journey product send NFC Receipt

Creating a
web page for
self-PR using

Modoo




Service Flowchart

Google Form Components A1 AT

# docs.google.com

W= AEISO AD

IN3"S MEHSFTMA Z Personal information /Front

AFEHLICH .
A question that allows you to choose
TALK, TAP, BOOM! the information you want to put in

HESHN| 2, X8| = D22 HEHE HIE 25t Al
1AE1D}Q|XIE| I2IF } [ — Iﬂ:'_%l-og},q
=5 —|7H0| S11E0l X}7|

o) Slogans / Back

(= |

Scientific questions that create one-shot
messages based on the FAB theory of the book

<Personal Branding also has a formula> ONE SHOT
9 MARKETING
22101 AP |2JH, OF SAH0IH Z0HC}
HIAC MEA 5101 2EA0N
HGOIAIH, o) 0F S 210l CIAIS TIi0R N

5tH Google A&t

<10] 7| ZELIC}, Image / Back

Questions selected after usability evaluation for a
effective Visual Thinking

Google Forms& Solf H{ZHSE HIE5HX| OFAM| 2.

HXE GoogleO| BHEHLE £QIGHK| RA/USLICH A AL Al
- MH|A oFat- JHOI™ | X 2| dhE]

™~ 1 AT



Core Technology

Tech 1
GPTs

Making GPTs
exclusively for slogans

IN3"s own special skills.

It contains IN3"s unique technology to create a profile card.

Tech 2
Gen-Al

Deriving the best results
with different Gen-Ai

Tech 3
Modoo

Personal portfolio website
that expresses myself
better than me




Core Technology

©

Inthreeseconds Slogan

Creates personalized slogans in Korean and English.

Could you describe Who will hear or What role do How do others
yourself in see your slogan? you usually introduce you?
three adjectives? play in a team?

0 |

< Inthreeseconds Slogan

® HAIE - 88 BE Apt

74

a8
peers would introduce this person to others, 5) The first impression the individual
wishes to leave through the slogan, 6) The individual's core life values. This process
ensures that the GPT gathers comprehensive information to create personalized slogans

that align with the user's identity and the impact they aim to make. Responses will be
provided in Korean, and each session will involve creating five slogans in Korean and

five in English.

CHsh AERE

Cotild vall deerrihe valirealf in three adiactives? X

» \We propose a slogan optimized for customers that is inserted on the back of the profile card for each
questionnaire answer by creating GPTs dedicated to slogans. It is based on GPTs, which currently have the
most slogan-related reviews, and various slogan-related introductions.



Core Technology

Midjourney

» Among the results produced using various Gen-Ai programs such as
Dall-e, Leonardo, Stable Diffusion, and Midjourney, Midjourney produced the best results.
Therefore, Midjourney is used as one of the main programs.



Core Technology

GPTs Prompting
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o L _ - Artistic tools, marketing materials, and planning diagrams, sketched style with shades of purple, abstract and
@ =z=nzos0 98 3o 2E2 se AT o BB TS sTos HNe 2EUE ) ) o ) S Sy
s ASL O creative layout, elements intertwining, representing a thoughtful and inspired mood, --ar 9:5 - @Arvin/0|&
F=-6th UMC &2 Plan (fast)
el FHY E 280 A 7HE g8 A R UTIar - . '

2279 Fa gue ~2A%ter @ 1% 52 17 5
| 25 o %Ee woAlLer (¥ 215 ZEA, ¥EX 5)

T ATHEILFO?

e
romn s rx mo

o Moo =
n
rim
>
oy
&
et
on
r
njo

> 9

ol42 BgioITter

on Ln PN [£5) [ j—y
my oo
H HU

o
[
1o
0=

om
ro &
or
i
Fi

i
I
p Ja

<y e
Lo

ot 3

It
on o

| i==0|0i ¢L|=2 24 DE= AREEZ EE &
O|oq CHRFSE ZOfH Zraio] B2 ME. CIROZH BA=

= o Sl pe o oo
B o s
S et
=]

ovooun o (R SR T DN
I L - T

il
o Flo

77
[=]
o] 0

el
on
18

o
2

| H&E b2t

@ omazazum=sszes s2Ae By =RsUD

g0 =24

1. EolMT SN0l o= HYS HTE BY
2 NET EYOE IS [ HRFEE BE

3. RIS FEHA TN BEI

4 MHZ2 03, AR HAS B

5. SNBI 3Yoz BIGE MY

» Therefore, first, based on the Google Form survey answer, create a prompt to be put
in the midjourney by entering it into the GPTs that we made, and then we put the prompt
created here into the midjourney to create the optimal result.



Core Technology

10:26
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My own personal portfolio website that
expresses myself better than me

Easy and convenient access anywhere

Effectively communicate points that you
want to appeal to, such as award-winning
experience, start-up ideas, and works

Flexible transition from phone to email to
YouTube



App creation

Main problem

Shin MinSeo

1) Difficulty in storing and changing
personal PR information through links

2) a decrease in NFC recognition ability

3) In case of loss, privacy issues

Solution

1) IN3" APP development is in progress

2) Using NFC embedded card materials to solve existing
. 7IEIRE ARIA NFC sticker attachment and design uniformity
32/ofjojEl — Enhance recognition by enabling NFC tagging of the
Tt miet entire surface of the card
104
3) If card is lost, add link blocking activation function

AR np e dlicoly within app — Defense of unauthorized tagging activity

QIAELTZ OFO|C|: nanhyunsoo Of OtherS
12tx: 01085162372

=l ATIOl Am™m A A/ ™A




Business Schematization

Event inflow, promotion
€rm R AR R R R RN RN NN EEEEEEEEEEEEEEEESEEEEEEAREAEEEEEEEEEEEEEEEEEEEEEEES >

Permission to operate a profile card booth
at the entrance of the fair



Price

Net Profit based on 100 sheets

Selling Price 238,300 won
otal Prime Cost ‘
NFC Card 6/3 won
Printer (24-month division) 458 won
Midjourney Subscription 300 won
Chat GPT Subscription 300 won
Packaging 1,500 won
[ ]
Delivery 3,000 won
—

: Card copy machine price: KRW 1.1 million
Net Profit 271 ,369 WO (additional cost O after first purchase)



Market Analysis




Market Analysis

The current business card market has been digitized at a rapid speed since Covid 19

EELl'1 9: HI I:H E AI I:H, %OI % Global NFC Business Card Market Size, 2031 (USD Million)

o A&7

BBCs~ T2/0f_22.09.06

"OH%] J0|Fe 242 ...2[HH CfH LM
e AEIEY [44]

o= EH|_23.08.04

:ﬂil'sl"f EI:J:IEI- HlELlﬁtl!E‘Il()lE'IEIIIEE'IﬁI- *‘:’_-_,:’IDH 7|-—"_?‘l'— www_businessresearchins g"w-ts com |
OHU AKX 22.05.20 Business Insight Research_2022

» Digital business cards with digital business cards and digital connections
and services that store business cards are active at home and abroad.



Market Analysis

Among them, a situation in which digital business card brands using NFC chips stand out

SLICE CONNECT

» The emergence of a startup company that provides a web page
that can easily create your own profile to register in NFC



Market Analysis
Digital business cards, especially NFC business cards suggest that it is effective 'self PR
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IN3" In-House Survey

» Most of the respondents who said they had a willingness to use a business card with NFC
mentioned that they wanted 'impression evaluation and personal branding’, and that they would
ike to use them in situations such as job search and networking.



Market Analysis

Those who want to find a recruitment, investor, or project partner
through good impression evaluation and personal branding

» Defined as ‘Passionator’, the key target of IN3 ”

Demographics  Psychographics

Age / Gender | Personality
J Values
Race
Attitudes
Location
Interests
Employment Status Lifestyles

Passionator: A person who enthusiastically pursues his dreams
and thinks about how to introduce himself in a creative and innovative way in the process



Persona 1. Employment in the IT field through attractive personal branding.

ObjECtiveS 2. Wants to make a partner to join a side project.
3. Wants to hear that he is a sensual and creative designer.

» ENFJ

» Hope to find a job in the UX design field 1. Way to leave a good first impression on yourself concise and quickly
' Requ irements 2. Wants to show not only the hardskills but also softskills

> Has a great will to prepare for the job 3. Likes to share my thoughts and values.

» Often goes to start up fairs to look for job

1. Difficult to share portfolio because he has no namecard.
2. Attractive personal branding is one of the most recent worries.

Pain Points

Worries about

effective personal branding Finds IN3 Buys the product Uses the product

Meet up with recruiter

- Expensive compared to name

cards, but buys it on trust in quality. /
- Build trust by filling out a Google

-Must deliver portfolio by email - Comes across IN3" while form using the FAB theory - Can make a special first

so that he can share it quickly searching for personal branding required for self-PR impression when meeting

at the fair. - Curious about whether Al-based recruiters and side project team
- Wants to form a special image customization can be effective for members.

from the first meeting - Thinking about how to solve his personal branding -Can make a more specific

own painpoint introduction by showing your

- Search for self -introduction VEINES TG A MEge
methods on YouTube




Market Analysis

The feature most desired by Passionators who already use digital cards is ‘Customization’

Digital Business Card Survey

Which features do users want to see in digital business cards?
= Percentage
More design and customization options
Sharing digital business card URL
Downloadable and printable business card PDF

Contact forms to collect user data

Mobile app to create digital business cards

Secure profile components with password

Gamification widgets to engage users

a self-conducted survey by a digital business card company

» For personal branding, the first priority is to strengthen visual elements
and ‘personalization’ to better express oneself.



Market Analysis

To reflect the needs of these Passionators,
Al-based personalized new value is added to existing NFC cards.

Like Sirius in the night sky, i
Guiding dreams N
and blooming ideas.

» Personal Branding Slogan + Al-Based Visual Thinking Image



Market Analysis

Conventional NFC digital business card

Efficiency

ESG

Saves time Eco - friendly




Market Analysis

IN3" Profile Card
» Fits the needs of the Passionator

Personal
Branding

Al CUSTOMIZING

Efficiency

ESG

Saves time Eco - friendly




Marketing




Marketing

Marketing strategy that can utilize the three strengths of "IN3"

Fixed content by period

2 el e Long-term content
unit e
- Recruiter Interview (Interview content with the CEO of PR agency)
Mid-term content Mid-term content
3 weeks T e
unit
- Card Guessing (¢ /X2 2f2H) - Card Guessing (M52 1)
Short-term content
Tweeks s IS I S DI B
unit
User Interview User Interview User Interview User Interview User Interview User Interview
(2 person) (2 person) (2 person) (2 person) (2 person) (2 person)




Marketing

Long-term content_ Recruiter interview

'O Ul AtEoHH ZZUCHst= o238 FIE 7} 7| =0 Heta} Cl=
A

FHIE AL} ZTA7F QUCHT? EXHO| &|= 20| JCHE?

» How to use profile cards from the perspective of a PR professional (focusing on TPO)
» Objective impression evaluation that recruiters make when they come across profile cards
» Comparison of the unigue features of "IN3" compared to numerous other business cards



Marketing

Long-term content_ Recruiter interview

INTERVIEW M3 No.03 INTERVIEW - M.l INTERVIEW

e OCIML EE 7hstt 2 ¢¢ HIEA XMS ofHE = 9l
B st 2zt g3

(average) exposure: 200
Follower : non follower = 3.7

INTERVIEW N3 INTERVIEW N3 INTERVIEW
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» By uploading a card news in the form of a recruiter interview summary,
viewers can understand the interview content at a glance.
» Uploading before and after the video upload increases interest in the video.



Marketing

Mid-term content_Card Guessing

(average) exposure: 400
Follower : non follower = 2:8

20% increase in views of
existing content with continuous uploads

» Matching the owner of a card among several cards is proof that the customer is
represented through effective personal branding

» This conveys that the profile card accurately target the needs of Passionators.



Marketing

Short-term Contents_ User Interview

stolf veicof £zt ot e ER2SX NEX| o mﬁ
" .. o ‘ o (average) exposure: 50
; el  \L® | 1 !

Follower : non follower = /:3

Crew
High and fast exposure and increased

Ny ' . ) engagement compared to initial content
@ Increased profile engagement trend

J ug xr:_cm yNK=X

» After creating and delivering the profile card, uploaded content containing 1. customer reviews,
2. production intentions as stated by Al (Chat GPT), and 3. production reviews from the IN3" crew
» [his continuously appeals to content recipients about the information contained in the profile card.



Marketing

Short-term Contents_ User Interview

[User Interview]
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» By mentioning the first impression the profile card gives and the future usage plan,
vou can help viewers of your content naturally learn what the profile card is and how to use it.



Marketing

Short-term Contents_ User Interview

[IN3" crew's production review]

IN3"EE%I|?1|I1|3-“4 i8S =t
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» The IN3" crew talks about the process of creating a profile card,
carefully creating a customer's product, and talks about how to use Al.



Marketing

Event-based / Guidance content

[Free profile card gift to

[NFC chip tag location guide by
followers with stories related to 3]

smartphone type]

[ Teacher's day special content]

2HE Hol NIME

b L. -
| 217 22 EIE NEY

[Instructions on how to change a link
inserted into NFC]

tie) 3 o

» Encourage followers by uploading content that is relevant to the timeliness
» Uploaded content that provides instructions for profile card purchasers



Event-based / Guidance content

[Free profile card gift to

fAallmaiare wiith ctarinc ralatad +A 21

| Teacher's day special content]

[NFC chip tag location guide by
_ .

2HE H0l 0!

1ange a link

C]

. [=F]Lq1=]
A oS ooz
i

» Encourage followers by uploading content that is relevant to the timeliness
» Uploaded content that provides instructions for profile card purchasers




Marketing
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Plans

Complement of Marketing point
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1. Need to devise experiential marketing ideas:
Need an experiential means to experience wow
points at the moment of tagging

» Enhance customer experience by operating
experience booths

2. Need to expand release content:
Promote the versatility of Profile Card through
release content with the highest inflow rate



Your pre-employment days, your meeting experience,
and the PR opportunities that showcased your abilities

Prepare one card in your wallet.

IN3" will be with you.




This has been IN3",
Thank you for your attention.




